By Winsor Dobbin (from The Sun-Herald (22nd January 2006and C!ao magazine) 

DEFYING the doom and gloom surrounding the wine industry, one family-owned Riverina winery is increasing production and continuing to buy fruit from struggling grape growers. 

Casella Wines, whose yellow tail range sells more than 300,000 bottles a day around the globe, expects to process about 140,000 tonnes of fruit over the next 20 weeks at its Yenda winery. That’s around 9 per cent of the likely national crush for the 2006 vintage.

Yellow tail has become the top selling red wine in the US since its launch in 2001 and the Casella family has just invested $30 million on a new bottling line capable of filling 10 bottles per second, a remarkable 36,000 bottles per hour. 

Managing Director John Casella said that while he acknowledged the current oversupply problem facing many grape growers, he hoped that the continued growth of Casella Wines will help support his growers.

``We are very lucky to have the capacity to continue to produce large quantities of our [yellow tail] wines, the demand is still there and so expansion of our winery is a must,'' he said. ``This in turn is a good thing for our growers, considering the crisis the industry is currently facing with the oversupply of fruit. 

The success of Casella is helping to keep our growers afloat.  `Millions of people worldwide are enjoying our wines and it's great to be able to increase our business production to keep up with demand.''  The Casella family has sold more than 280 million bottles of [yellow tail] since 2001 and boosted its reputation as a premium wine producer when it won the Jimmy Watson Trophy, Australia’s most sought-after wine award, for its [yellow tail ] Premium Cabernet Sauvignon 2003.

